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Challenge Title: FASHION + CLIMATE

Challenge Background: 

Global warming is placing our planet and future generations at risk. Meeting the scale of the challenge requires action by all sectors, including the sport sector to achieve the goals of the Paris Climate Change Agreement. Around the world, governments, cities and businesses are taking bold climate action, leading the way towards a healthier and more sustainable future. By employing solutions to global warming each of us will be improving and contributing to public health, promoting social justice, preserving natural resources, creating reliable sources of energy and contributing to society and the global economy.  

Businesses are now looking to respond to the challenges of climate action in tangible ways. Companies are committing to renewable energy and energy productivity. They are setting concrete targets in line with the climate science. And cross-sectoral business initiatives are recognizing and addressing the climate impacts of supply chains and resource use on agriculture, land use, transport and water. Collectively climate action by non-state actors can provide building blocks for 21st century businesses models and for delivering the scale needed to transform economies. Yet, there is a broad recognition that more ambitious and effective climate action from all levels of government, the private sector and civil society is needed now to limit the global temperature rise to 1.5 degrees Celsius and avoid the worst effects of climate change.

The fashion industry can display climate leadership by engaging actively and collectively in the climate neutrality journey, in turn helping to differentiate from competitors, build brand reputation and engage their personnel, employees and members on environmental issues. 

Fashion industry stakeholders have a role to play in reducing climate emissions resulting from their operations, with an awareness that the majority of climate impact within the industry lies in manufacturing of products and materials. All companies within the fashion, retail and textile global value chain, regardless of size and geography, have opportunities to take actions that will result in a measurable reduction in greenhouse gas (GHG) emissions. Actions that reduce GHG emissions are consistent with, among other things, expanding economic opportunity, using resources more efficiently, driving economic competitiveness and innovation, and strengthening resilience.

The Signatories to the Fashion Industry Charter on Climate Action:  
 
1. Support the goals of the Paris Agreement in limiting global temperature rise to well below two degrees Celsius above pre-industrial levels; 
 
2. Commit to 30 per cent aggregate GHG emission reductions in scope 1, 2 and 3 of the Greenhouse Gas Protocol Corporate Standard, by 2030 against a baseline of no earlier than 2015;
 
3. Commit to analyzing and setting a decarbonization pathway for the fashion industry drawing on methodologies from the Science-Based Targets Initiative; 
 
4. Quantify, track and publicly report our GHG emissions, consistent with standards and best practices of measurement and transparency;
 
5. Partner with experts, businesses, investors, environmental advocates and other stakeholders to develop and implement a decarbonization strategy for the fashion industry, including by developing a work program and tools necessary to achieve the GHG emission reduction targets; 
 
6. Commit to prioritizing materials with low-climate5 impact without affecting negatively other sustainability aspects;
 
7. Commit to continuously pursue energy efficiency measures and renewable energy in the fashion value chain; 
 
8. As soon as possible and latest by 2025, commit to not installing new coal-fired boilers or other sources of coal-fired heat and power generation, on sites within Tier one6 and Tier two;
 
9. Support global transition to low-carbon transport by giving preference to low-carbon logistics;  
 
10. Support the movement towards circular business models and acknowledge the positive impact this will have towards reducing GHG emissions within the fashion sector;  
 
11. Establish a closer dialogue with consumers to increase awareness about the GHG emissions caused in the use and end-of-life phases of products, building towards changed consumer behaviors that reduce environmental impacts and extend the useful life of products; 
 
12. Partner with the finance community and policymakers to catalyze scalable solutions for a low-carbon economy throughout the sector; 
 
13. Together with other stakeholders, develop a strategy including targets and plans to advocate for the development of policies and laws to empower climate action in the fashion industry, especially in supply chains; 
 
14. Establish a dialogue with governments in key countries to enable renewable energy, energy efficiency and the necessary infrastructure for a systemic change beyond the fashion industry; 
 
15. Communicate a shared vision and understanding through the development of a common strategy and messaging, including by championing climate action within the fashion industry through an enhanced and trust-building dialogue with relevant stakeholders.


Challenge Description:

How can the latest technologies such as experience management solutions, digital platforms, analytics, and intelligent technologies such as machine learning, blockchain and Internet of Things (IoT) be harnessed to promote new solutions addressing UN Global Goals #13 – Climate Action and the Fashion Industry Charter on Climate Action, for example:

· Platform for sustainable fashion best practices knowledge sharing and visualization of opportunity areas – creating a platform that serves as one entry point for fashion industry participants to access knowledge and examples of sustainable fashion best practices, and which highlights both geographically and by value chain segment where industry players are making significant progress, inspiring other fashion industry participants to follow suit;
· Community and impact platform - creating a platform to (1) showcase fashion related climate action champions, their innovative solutions and the public-private partnerships that support them, and (2) quantify the benefits and effectiveness of fashion related climate actions;
· and other solutions which address one or more of the focus topics of the Fashion Industry Charter on Climate Action.
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